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Networks are EssentialNetworks are Essential

Revere
Dawes
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Historic Communication Network Pattern
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Current Communication Pattern
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Social Media Helps us Tap into theSocial Media Helps us Tap into the 
New Networked World

Definition:
S i l di f ll d th k tiSocial media falls under the marketing 
umbrella and defines activities that:
•integrate technology 

i l i t ti d•social interaction, and 
•the construction of words, and visual ,
media to promote sharing.
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Social Networks Influence BehaviorSocial Networks Influence Behavior

Knowledge and influence
id i kreside in networks

Net ork anal sis hasNetwork analysis has 
implications for public policy

8



Finding:  Social networks have clusters of people within them that reach out to 
h d f i I fl i l d h i f i d h i f i d 'three degrees of separation. Influence is related to their friends, their friends' 

friends, and their friends' friends' friends—that is, to people well beyond their
immediate environment
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Today’s Theme: Tapping into the tools ofToday s Theme: Tapping into the tools of 
social media 

Communicating with workers, organizations, g , g ,
individuals and ourselves  to build our 
community of practicey p
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Social Media ApplicationsSocial Media Applications

G l f i l t ki• Google-reference, social networking
• Blogs-reference, social networkingg , g
• Twitter-reference, mini blog  
• Wikipedia reference• Wikipedia- reference
• MySpace- social networking
• Facebook- social networking
• YouTube- video sharingYouTube video sharing
• Flickr-photo sharing
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Newsletters Journals Research and ManyNewsletters, Journals, Research and Many
Conferences are Outbound Media  

But only part of the solution…..
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Outbound vs Inbound MediaOutbound vs. Inbound Media

FaceBook

Wikipedia
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Are Blogs the New Newspapers?

“Beats me. It’s yesterday’s news, it’s hard 
copy, and you have to pay for it.”
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Blogs are Relevant
Blog sites

• Consumers are four 
times more likely to 
read local 
newspapers than 
blogs.

USC Media Myths and Realities A 
Public of One. USC Annenberg, 
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Blogs vs NewspapersBlogs vs. Newspapers
Search historyy
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The NIOSH Science BlogThe NIOSH Science Blog
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Other Blogs Recognize Your BlogOther Blogs Recognize Your Blog
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Growth TrendGrowth Trend
Average daily visits (by month)
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Blogs are ConversationsBlogs are Conversations
784 comments-265 replies
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Blogs Help Us:Blogs Help Us:

• Link our science with a “product” driving 
readers to our website

• Attract links from other bloggers, sites 
P id l f h d l t• Provide regular, fresh and relevant 
scientific information and elicit rapid 
feedback
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Social Networking Sites are not 
Just for Kids

• The study reveals that older demographic 
groups are participating in online social g p p p g
networks in growing numbers. More than 
30 million mothers are online (US) and 7030 million mothers are online (US) and 70 
percent visit social networking sites.

USC Media Myths and Realities A Public of One. USC Annenberg, 
2008
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Facebook vs MyspaceFacebook vs. Myspace
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Myspace is a Social Media SolutionMyspace is a Social Media Solution
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NIOSH Myspace Fire Fighter PageNIOSH Myspace Fire Fighter Page
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MyspaceFF Business CardMyspaceFF Business Card
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Sponsored by Abbott LaboratoriesSponsored by Abbott Laboratories

Reinforce the value of theReinforce the value of the 
laboratory professional in the 
eyes of the health care 
system and the general 
publicpublic.

Address the issues that labs 
face today, from laboratory y, y
science program closings to 
reimbursement coding 
complexities.

Serve as a community that 
encourages sharing 
experiences, insight and p , g
ideas for improving the 
laboratory profession and 
the lives of those who 
practice
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Social Network Affiliated with J&JSocial Network Affiliated with J&J
Social Network

4276 people and 3003 children4276 people and 3003 children 
from all 50 US states and 82 
countries.
Over 10,000 Visitors of Day

Chat RoomsChat Rooms
Forums

Over 500,000 posts
Upcoming Activities & Events

E.g Family Support Weekend In 
Marco Island Marriot Resort

Diabetes Team
Answer your personal questions

Care Suggestions
SchoolSchool 
In the News
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MySpace Helps us:

• Provide and receive information to a target g
community and receive input

• Assist with networking with a hard to reachAssist with networking with a hard to reach 
community

• Drives traffic to our research (Web Site)• Drives traffic to our research  (Web Site)
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YouTube is a Social Media SolutionYouTube is a Social Media Solution
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GlaxoSmithKline VideoGlaxoSmithKline Video 
Humorous YouTube video 
designed to raise a arenessdesigned to raise  awareness 
of restless leg syndrome.

241,483 Views

Viewers also leave 
comments, and talk to each 
other on the video pageother on the video page.

11 Other Videos On Youtube11 Other Videos On Youtube
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Flickr is a Social Media SolutionFlickr is a Social Media Solution
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YouTube and Flickr Helps Us:YouTube and Flickr Helps Us:

• Encourage conversations
• Provide educational informationProvide educational information
• Evaluate our products
• Share visual media with safety themes

34



The Free Open Source EncylopediaThe Free Open Source Encylopedia
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Wikipedia OverviewWikipedia Overview

• Wikipedia allows anyone with a computer 
to create articles or edit content

• The “community” regulates content, often 
vigilantlyvigilantly

• Articles contain external links in the form 
of citations and links
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Wikipedia accounts for a staggering one outWikipedia accounts for a staggering one out 
of 180-200 page visits to the Internet
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ROPS on WikipediaROPS on Wikipedia
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Collaborating in the Public Space?Collaborating in the Public Space?
Global Road Safety on Wikipedia
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Road Safety Add Your IdeasRoad Safety-Add Your Ideas
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How are we Going to Measure?How are we Going to Measure?
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Measurement: Exposure Comparison of p p
Hits on Wikipedia and the NIOSH Web

NIOSH Vi Equivalent ViNIOSH page Views Equivalent

Wiki article
Views 

NIOSH home 81 639 NIOSH 2 627NIOSH home 81,639 NIOSH 2,627 

Fire Fighter Fatality 13,826 Firefighter 31,842 

Ergonomics & MSD 10,839 Ergonomics 69,664 

Bloodborne Infectious Disease 9,384 Blood-borne disease 3,081

Stress at Work 9,219 Workplace stress 5,519

Chemical Safety 3,889 Chemical substance 16,900y , ,

Respirators 3,883 Respirator 7,329 

NPPTL L b Sit 2 742 P l t ti 14 034
42

NPPTL Lab Site 2,742 Personal protective 
equipment

14,034



Measurement: Click throughsMeasurement: Click-throughs

• A “click-through” occurs when a user clicks 
an outside link and lands on NIOSH 
content

• The Wikipedia articles driving the most• The Wikipedia articles driving the most 
traffic to NIOSH tend to have high view 
rates themselves

• Wikipedia hosts over 700 links to NIOSHWikipedia hosts over 700 links to NIOSH
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Measurement: The Niche AreasMeasurement: The Niche Areas

• The Wiki articles that drive traffic most 
efficiently, however, tend to address niche y, ,
areas for NIOSH
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Wikipedia Niche Market is ImportantWikipedia Niche Market is Important
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The NIOSH Key Niche Market

NIOSH Page % of traffic from Wikipedia

RTECS: p - Phenylenediamine 81.82%

ERSH database: ETHYLENE GLYCOL 73.48%

ICSC: CHLORAMINE-T 67.50%

Pocket Guide: 1,2-Dichloroethylene 60.71%

ERSH database: FENTANYL 57.95%

ICSC: ZINC SULFATE 57.69%

ERSH database: COLCHICINE 53.16%

Pocket Guide: Aluminum 51.32%
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Top Recipients of Wikipedia trafficTop Recipients of Wikipedia traffic

• Isocyanates 4,384Isocyanates                              4,384
• NIOSH home page                   3,693
• Respirator fact sheet                1,685
• Dutch International Chemical 1 544Dutch International Chemical   1,544

Safety Cards 
• Confined spaces                       1,552
• NPPTL Respirators 1 303• NPPTL Respirators                   1,303
• Stress at work                           1,171 

47



Wikipedia Helps Us:Wikipedia Helps Us:

• Market our research products
• Identify new audiences and partnersIdentify new audiences and partners
• Enable user generated content
• Drive audiences to our research (Web 

site). Over 215,000 visitors annuallys te) O e 5,000 s to s a ua y
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T ittTwitter. 
Twitter matters because of what 
it is: at its heart, a platform that 
ff h f id doffers an exchange of ideas and 

information on an unprecedented 
scalescale. 
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TwitterTwitter

A mini-blog
140 character limit140 character limit
It’s Mobile
Followers are keyy
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Twitter What’s it Good For?Twitter…What s it Good For?
• public libraries (Cahill 2009, Cuddy 2009)
• health community (Berger 2009)
• political campaigns (Cetina 2009, Henneburg et al 2009)

b i (D dl 2009 P d F t 2008)• business (Dudley 2009; Power and Forte 2008)
• journalism (Ettama 2009)
• civil unrest and protests (Fahmi 2009)civil unrest and protests (Fahmi 2009)
• social activism (Galer-Unti 2009)
• live coverage of events (Gay et al 2009)
• eyewitness accounts (Lariscy et al 2009)
• government (Macintosh 2009)

d ti (P l 2009)• education (Parslow 2009).  
• emergency response (CDC, 2009)
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The NIOSH Twitter SiteThe NIOSH Twitter Site
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Twitter FollowersTwitter Followers
Followers are keyFollowers are key
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TwitterTwitter

RR T t h thiT t h thi•• ReRe--Tweets change everything.Tweets change everything.
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NIOSH 72K F llDOHS 200 Followers NIOSH 72K Followers

NIOSH RTTwitter@DOHS

DOHS Sends Tweet

@
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Theory and IdeologyTheory and Ideology

Useful versus Enjoyable

• Bohme (2006) outlines a propensity of 
i t t l if t h l f ll fsociety to classify technology of all forms 

into 
– “useful and therefore valuable” 
– “enjoyable therefore irrelevant”enjoyable, therefore irrelevant . 
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A Word of CautionA Word of Caution

• Addiction to Bright Shiny Objects
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Web 2 0 The Mother of all Bright ShinyWeb 2.0 The Mother of all Bright Shiny 
Objects
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Symptoms of BSO syndromeSymptoms of BSO syndrome

• Overuse of buzzwords
• An insatiable desire to use the latest toolAn insatiable desire to use the latest tool
• A tendency to dismiss without 

i ti tiinvestigating
• Excess use of the word “viral”cess use o t e o d a
• Lack of interest in metrics and research
• Total disregard for the customer
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Social Media: The BenefitsSocial Media: The Benefits 
• Get cost-effective marketing through a channels that letsGet cost effective marketing through a channels that lets 

you better
target partners and customers.

• Tap into the ultimate global resource and get honest, 
current insight on topics ranging from current safety and 
h lth h t b t tihealth research to best practices

• Forge vital connections reaffirm and engage new• Forge vital connections, reaffirm and engage new 
partners in the global environment 

• Use the strengths of networking to market your products 
and safe practices for understanding, application, and 
compliancep
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Thank You…

Follow us on Twitter:Follow us on Twitter:  
Twitter.com/NIOSH
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